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Sociology
A corporation refers to a group of individuals who are bound by the law, operating in the same area of interest and that its operation continues regardless of the existence of its members (Bourgeois III et al., 2017). On the contrary, conglomerate refers to a large corporation that has controlling interest in smaller companies even though the business under the conglomerate are often unrelated (Bourgeois III et al., 2017). Conglomerates often have a global presence, unlike the corporations.
Mass Media in the U.S is often controlled by the conglomerate, which has both setbacks and strengths.  Among the advantages of a conglomerate controlling the media is that it limits the ability of government to control the mass media (Shah, 2009). Through the conglomerate, the customer's proposal on what to view are taken into considerations.  Customers satisfaction is the most critical element in the mass media industry, and it is through conglomerates that the media can achieve maximum customer satisfaction leading to increased profit margins. However, having conglomerates control the mass media is also associated with setbacks. Among the setbacks of conglomerates is that the media has a large proportion of its content consisting of advertisement that often irritates the viewers (Solanki, 2018).  Also, conglomerates tend to limit the competition among the media houses where well-established media broadcast receive many viewers than the less developed media broadcasts (Solanki, 2018).  
The divergence of media from the public interest and concentration on commercial aspect raises ethical and moral concerns. Therefore, an efficient way of dealing with this is through the elimination of conglomerates and allowing media to work as single entities.  When the public interest becomes the focal point of media, it creates a platform of competition as customers tend to prefer media outlets that meet their needs and therefore, restoring the dignity of meeting public interests among the media houses. 
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